ARLINGTON (METRO WASHINGTON, D.C.), VIRGINIA

MEET THE NEW
FASHION CENTRE AT
PENTAGON CITY

Just minutes from the heart of Washington, D.C., Fashion
Centre at Pentagon City is one of the top-performing
centers in the U.S. and welcomes millions of visitors to the
property each year. The center is part of a dynamic, mixeduse development that includes a 12-story office tower and
a Ritz-Carlton luxury hotel.
A recent multi-phase, $75 million redevelopment of
Fashion Centre at Pentagon City included:
‐ A dramatic 50,000-square-foot expansion to the

property along Hayes Street which includes a new
feature entrance to the shopping center, a new lobby,
and two levels of new retail shops, including a flagship
Zara, and restaurants featuring matchbox american
kitchen + spirit, Shake Shack, honeygrow, and Sugar
Factory.

‐ A comprehensive interior renovation featuring

architectural upgrades as well as new flooring and soft
seating areas.

‐ A remodeled Dining Pavilion, which is the most

productive food court in the Simon portfolio.

,

WORLDS
BEST BRANDS

Fashion Centre at Pentagon City is home to some of the
world's most notable brands.
Apple

Michael Kors

Allen Edmonds

Microsoft

Ann Taylor

Nespresso

A|X Armani Exchange

Roots

Boss Hugo Boss

Sephora

Coach

Stuart Weitzman

Cole Haan

Superdry

J.Crew

Tourneau

kate spade new york

Tumi

LUSH Cosmetics

White House Black Market

MAC Cosmetics

Zara

In addition, the center boasts highly productive Nordstrom and
Macy’s department stores, plus a Ritz-Carlton luxury hotel.

WHERE THE
WORLD SHOPS

The center draws from three distinct shopper bases providing
a constant flow of traffic throughout the center from day to
night.
‐ 55% Local residents drawing from a dense, affluent local
trade area.
‐ 25% Daytime office workers.
‐ 30% Tourists (Of those, 40% are international.
Washington, D.C. is the 8th-highest international tourist
destination in the U.S.).

DYNAMIC
DEMOGRAPHICS

Fashion Centre at Pentagon City draws from the areas
of Arlington, Alexandria, Downtown D.C., Capitol Hill,
Foggy Bottom, and Georgetown.
‐ The Washington, D.C. metro area has the 3rd-highest

number of households with incomes over $150K of
the top 20 major metropolitan markets. Only New
York and Los Angeles have more.

‐ The metro has more households over $200K than the

entire markets of either Austin, Texas or Charlotte,
North Carolina.

‐ 750,000 people live within five miles of the center

with average household incomes of $115,000.

‐ The property is home to Metro Tower at Pentagon

City, a 12-story Class A office building.

‐ Amazon has selected Arlington, VA as the location for

its second headquarters. The company will invest
more than $2.5 billion and create 25,000 jobs.

Information as of 5/1/19. Source: SPG Research; trade area demographic information per STI: PopStats (2018).

THE BUSINESS
OF BUSINESS
Fashion Centre at Pentagon City attracts not only area
residents, but also a substantial daytime population from
the high concentration of office space surrounding the site.
13 million square feet of office space is within two miles of
the center and that number jumps to 22 million square feet
within five miles, including:
The Pentagon
6.5M Square feet of office space
26,000 Total daily workers
Crystal City
12M Square feet of office space
45,000 Total daily workers
Metro Tower at Pentagon City
170,000 Square feet of office space
1,000 Total daily workers
‐ 875,000 workers are within five miles of the center.
‐ Daytime population is boosted by direct access to and
from the Blue and Yellow Metro lines (30k passengers
on a daily basis). Fashion Centre at Pentagon City is
the #2 Metro stop on the Virginia side of the system
(Rosslyn is #1).
‐ Nearby Ronald Reagan Washington International
Airport saw domestic commercial passenger activity
increase 3.4% in 2016.

DESTINATION
SHOPPING
Washington, D.C. is second only to New York as the most
visited city in the nation and is one of the most popular
tourist destinations in the world. On average, 20 million
tourists visit the nation’s capital annually.
In 2015, Washington, D.C. welcomed:
‐ A record breaking 21.3M visitors.
‐ Two million international visitors.
‐ International visitation increases of 10% Y/Y and a
100% increase over the last decade.
‐ 300,000 annual visitors from China, which overtook
the UK in 2013 as the number one country of
international visitor origin.
In 2015, Washington, D.C. combined domestic and
international visitor spending was $7.1 billion, an increase
of 4.3% over 2014.
‐ Domestic spending increased 4.4% to $5.2 billion in
2015.
‐ International spending increased 3.6% to $1.9 billion
in 2015.
‐ Approximately 40 hotels with a combined 14,000
hotel rooms are within a short distance of the center
including the on-site Ritz Carlton with 366 luxury
rooms and 21 suites.
‐ The center is close to numerous tourism destinations
including the Smithsonian, historic monuments, and
the National Mall.

WHY
FASHION CENTRE AT
PENTAGON CITY
1

One of the top performing centers in the United States.

2

Highly productive department stores include Macy’s and Nordstrom.

3
3

Includes stores such as Apple, Coach, Cole Haan, Hugo Boss, J.Crew, kate spade
new york, Lush, Microsoft, Stuart Weitzman, Tumi, Tourneau, and Zara.

4

The most productive food court in the Simon portfolio.

5
5
5

Recently completed $75+ million renovation and expansion of property that
includes 53,000 square feet of new GLA featuring Shake Shack, 2-level Zara,
honeygrow, and Sugar Factory.

6
6

In Washington, D.C. Metro, the 3rd-highest market in the U.S. for number of
households with incomes over $150k (only New York and Los Angeles have more).

7

AHI of $118k in the trade area. 817,000 people within 5 miles.

8

13 million square feet of office space within 2 miles, including the U.S. Pentagon.

9
9

170,000-square-foot Metro Tower at Pentagon City is attached to the center.
1,000 employees work in the tower.

10

900,000 workers within 5 miles of the center.

11
11

Direct access to Blue and Yellow Metro lines (30k passengers on a daily basis),
#2 Metro stop on the Virginia side of the system (Rosslyn is #1).

12
12

Close proximity to local tourism destinations (Smithsonian, Monuments,
National Mall, etc.).

13
13

Tourism component makes up 30% of shoppers at the mall. 40% of tourists are
international.

14

40 hotels (with 14,000 hotel rooms) within short proximity to center, including onsite Ritz Carlton (366 luxury rooms and 21 suites).

15

Amazon plans to locate its second headquarters in Arlington, VA, investing $2.5
billion and creating more than 25,000 jobs.
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UNPRECEDENTED
OPPORTUNITIES

Fashion Center at Pentagon City presents
a unique opportunity for your brand.
Please contact the following leasing
professional for more information:
Vincent Vettraino
(484) 679-2388
vvettraino@simon.com

225 West Washington Street Indianapolis, IN 46204 (317) 636-1600 simon.com

Simon is a global leader in retail real estate ownership, management and development and an S&P 100 company (Simon Property Group, NYSE:SPG).

