BUFORD (ATLANTA), GEORGIA

THE VISION
Northeast Atlanta.
A First-Rate Entertainment Destination.
The recent renovation of The Village at Mall of Georgia transformed the area into
a dining and entertainment destination. The Village o ers a strong assortment of
national restaurants, all centered around a live entertainment venue with an
amphitheater and village green.
Enhancements feature a newly designed children's play area named
"The Park," LED lighting in the interactive fountain, a new replace, comfortable
seating, Adirondack chairs, accent lighting, a new sound system throughout The
Village, and state-of-the-art synthetic turf in the amphitheater.
‐ The Village, already enhanced by extensive dining options including The
Cheesecake Factory, Marlow’s Tavern, Tin Lizzy’s Cantina, and P.F. Chang’s,
will continue to attract shoppers.
The extensive renovation in the Dining Pavilion includes a fresh color palette, new
bar-height seating area, soft seating banquettes, communal-style tables, new tile
ooring, and modern light xtures. Renovations were also completed in the
adjacent family and men's restrooms.
The center continues to secure commitments from signature tenants new to Mall
of Georgia, along with long-term renewals from agship retailers.

‐ The addition of on-trend destination brands including aerie, Amazon, Billy
Beez, G by GUESS, and Palmetto Moon will complement our already
outstanding lineup of signature tenants.

‐ Coach, Swarovski, Journeys Kidz, Lush, Kids Foot Locker, and The Disney
Store recently completed store remodels.

MASTER PLAN

NORTHEAST
ATLANTA
SOUTHERN
SOPHISTICATION
Mall of Georgia is located in Buford, Georgia—positioned in
Gwinnett in suburban Atlanta.

‐ Gwinnett County is the second-largest county in the state

with a population of approximately 900,000. The county's
population is growing at a faster rate than Metro Atlanta as a
whole, increasing by 1.9% btween 2016 and 2017.

‐ The area surrounding Mall of Georgia grew more than 60% in
the past decade and is projected to grow another 16% over
the next ve years with primarily upper-middle income
residents.

‐ Three Fortune 500 companies are headquartered within the
mall’s trade area: AGCO, Primerica, and RockTenn.

‐ More than 60 international companies have chosen Gwinnett
County for their U.S. global headquarters, including
Mitsubishi Electric, Ricoh Electronics, Suniva, and WIKA
Instruments.

‐ Georgia’s newest four-year college, Georgia Gwinnett

College, is located in Gwinnett County and has an enrollment
of over 12,000 students.

‐ Coolray Field, home of the Gwinnett Braves, a Triple-A

a liate of the Atlanta Braves MLB club and United 2, the
reserve team of the MLS club Atlanta United FC, is located
one mile from the shopping center.

MUSIC
MEETS STYLE
Mall of Georgia is the preferred shopping and
entertainment destination in the northeast Atlanta suburbs.

‐ The enclosed super-regional shopping center features
a unique outdoor shopping village modeled after an
old-fashioned Georgia town square.

‐ The Village o ers a strong assortment of national
retailers including Chico’s and LOFT.

‐ The Village amphitheater and green is host to year-

round live entertainment and family-oriented events
including Movies Under the Stars and the Star
Spangled 4th Celebration.

BY THE
NUMBERS
Anchored by Seven Major Retailers
Belk, Dillard’s, Macy’s, JCPenney, Barnes &
Noble, Dick’s Sporting Goods, and Von Maur
Square Footage
Mall of Georgia spans 1,845,000 square feet.
Three Levels
Boasting more than 225 specialty stores.
Restaurants
13 fast-casual dining options and over 700 seats.
Eight full-service restaurants.

IN GOOD
COMPANY
Distinctive. Classic. Chic.
Many ne brands have chosen Mall of Georgia as their
preferred location in the northeast Atlanta market.

‐
‐
‐
‐
‐
‐
‐
‐
‐

Altar’d State
American Eagle Out tters
Brighton Collectibles
The Disney Store
Forever 21
Hollister
Pottery Barn
Swarovski
Williams-Sonoma

INDULGENT
DINING
An exceptional mix of dining destinations o ers a unique
experience for both locals and tourists.

‐
‐
‐
‐
‐
‐
‐

Aliño Pizzeria
Bu alo Wild Wings
The Cheesecake Factory
P.F. Chang’s
Red Robin
Smokey Bones Bar & Fire Grill
Tin Lizzy’s Cantina

The extensive Dining Pavilion has a fast-casual o ering to
satisfy every member of the family. Mall of Georgia is one
of two locations in the U.S. with a Bubbleology.

POSITIONED
TO SUCCEED
Mall of Georgia is located in Buford, Georgia in
Atlanta’s growing northeast suburbs.

‐ The property is conveniently located between
two major interstates—I-85 and I-985.

‐ Mall of Georgia sits along Buford Drive (State
Route 20), a heavily traveled commercial
corridor between the two interstates.

‐ 20.4% of trade area households have children
under 14 while 34.1% of households have
children under 21.

Information as of 5/1/18. Source: SPG Research; trade area demographic information per STI: PopStats (2017).

DESTINATION
SHOPPING
In 2016, Gwinnett County’s tourism industry supported
12,750 jobs, generated $1.28 billion in direct travel spending
(6.3% increase over previous year), created $54.6 million in
state tax revenues, and generated $36.5 million in local tax
revenues.

‐ Gwinnett experienced its best year of hotel occupancy
to date in 2017, with year-end occupancy of 72.3%.

‐ Mall of Georgia hosts millions of shopper visits per year.
33% of customers come from outside the trade area.

‐ Tourism (primarily domestic) contributes up to 17% of
annual tra c.

AERIAL OVERVIEW

UNIQUE
OPPORTUNITY
Mall of Georgia presents a unique
opportunity for your brand.
Please contact the following leasing
professional for more information.
Marisa Roy
(404) 926-3042
marisa.roy@simon.com

225 West Washington Street Indianapolis, IN 46204 (317) 636-1600 simon.com

Simon is a global leader in retail real estate ownership, management and development and an S&P 100 company (Simon Property Group, NYSE:SPG).

